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This week the leading names in retail met at a closed W Tweot | 1

meeting at the NGR US summit, in Miami.

The Meeting began with the NGR20, a closed-door session for 20 of the most senior

retail representatives who specifically focused their discussions on e-commerce,

customer experience, socdal media and mobile commerce.

S0 far this quarter online retall sales in the US have increased to $32.1 billon, & nine
percent rise from the same quarter last year. The single-digit Increase repreésents the

fourth consecutive quarter of positive year-over-year growth following a full year of flat
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Believe in the Brand

This week the leading names in retail met at a closed meeting at the NGR US

summit; in Miami.

The Meeting began with the NGR 20, a dosed-door session for 20 of the most senior
retall representatives who spedifically focused their discussions on e-commerce,

customer experience, sodal media and mobile commerce.

S0 far this quarter online retail sales in the US have increased to $32.1 billion, a nine
percent rige from the sarme quarter last year. The single-digit increase represents the
fourth consecutive quarter of positive year-over-year growth following a full year of fat
or negative growth rates. To continue this growth representatives from companies such
as Macy's , AT&T, KFC, Gued and Sears Holdings Company discussed the following:

“Knowing your customer, being "customer centric®, driving loyalty; these are core retail
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